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RATIONAL WASTE MANAGEMENT 
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Data set 
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RATIONAL WASTE MANAGEMENT 
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Responsible consumer 

In the kitchen 

 Carefully plan shopping to avoid wasting food, 

 Give up on paper towels,  

 Replace foils with closed multi-use containers,  

 Use packaging which extends the durability of food  

In the bathroom 

 Use bio-cotton towers 

 Use ecological hygienic products or refillable products, 
for example, bamboo toothbrushes  

In the closet 

 Quality of clothes over quantity,  

 Clothes made of natural textiles should be the base,  

 Clothes should be of a timeless style, easy to match and 
crate many outfits  

When travelling 

 Replace traditional paper tickets with electronic tickets,  

 Resign from buying unnecessary souvenirs which collect 
dust and end up in a garbage bin 

 Use hygienic products (soaps, shampoo or conditioners) 
in bars which take less space and do not generate plastic 
waste.  
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Responsible consumer 

In 
everyday 

life 

 Replace drinks in plastic bottles 
with refillable bidons or bottles 
with filters, 

 Resign from credit card print-
outs 

 Resign from single-use 
packaging for fruits and 
vegetables,  

 Go to work and the city centre 
by bicycle  

 Use public transport instead of 
your car  
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Key business models in circular economy 
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Life examples… 

Product as a 
Service 

Philips company offers its customers LED lighting along with 
comprehensive service support. Customers do not have to 

invest in purchasing light bulbs, but instead receive a 
continuous and comprehensive lighting service.  

https://www.lighting.phili
ps.pl/usługi 
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Life examples… 

Repair 

Patagonia company offers its customers services for repairing their 
products or returning them, and through an online platform, other 
customers can purchase used clothing at a lower price. This allows 

customers to extend the lifespan of garments, contributing to waste 
reduction. 

https://eu.patagonia.com/pl/
en/stories/our-quest-for-

circularity/story-96496.html 
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Contact to authors 

Graphics on slide 3,7,8,9,10,15,16: Designed by macrovector / Freepik 

The others pictures are created by authors of the book chapter exlude logo of the project and company and prtscn’s. 
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